


INTRODUCTION

This presentation will showcase the conducted research and work created by The
Lunar Team for COMET over the past few weeks.

We encourage you to provide us with any feedback you believe may be valuable for
our collaborative project - for your benefit or our own.



Aim

To create an effective digital marketing campaign to raise awaireness and
interest for the COMET’s Supply Chain Software.



Objectives

Increase efficiency, reduce financial cost & loss risk
 Real time tailored-to-client insights enable interventions
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WEAKNESSES

Unaffordable for small
companies, weak social

media presenceSW
0 T

STRENGTHS

Recent rebrand, COMET
subscription offers
unlimited access to
services, niche line of work

THREATS

Many competitors offering
similar services, cheaper

alternatives for clients

OPPORTUNITIES

Potential to collaborate
with other companies,
social media potential
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PESTEL

Highly
regulated

environment

Comet works with high-risk industries, meaning it faces a tough mix of strict regulations, cybersecurity challenges,
and economic pressures. To stay competitive, Comet must leverage technological advancements to stay competitive

while addressing environmental sustainability and compliance issues. By understanding these external factors,
Comet can better position itself to bring real value to clients and help them manage risks more effectively.
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Identifying the target audience and messaging which COMET wants to release to the public audience is essential to establish and maintain a
trustworthy image - the goal is to portray a company image which the public would look up to through consistent appearance on users’ screens.
Deciding which content to generate and upload is a primary factor, which will improve overtime via data collection and analytical insights provided by
social media platforms. Organisation must always be present to prevent mistakes from happening, as many as possible. Encouraging teamwork and
equal collaboration between members is what will determine whether a social media strategy is beginning positively or whether it requires extra work.
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Social Media Content Strategy - Benefits

BUILDING BRAND AWARENESS / BRAND VISIBILITY
TARGETED ADVERTISING - EFFECTIVE USE OF AUDIENCE SEGMENTATION ANALYTICS
DRIVES ENGAGEMENT & FEEDBACK STATING AREAS OF IMPROVEMENT
CREATES BUZZ AROUND PRE-LAUNCH, LAUNCH & POST-LAUNCH OF SUPPLY CHAIN SOFTWARE
ESTABLISHES CREDIBILITY & TRUST - CONSISTENCY, HIGH QUALITY & WELL-ORGANISED CONTENT
REAL TIME ANALYTICS & OPTIMISATION
LONG-TERM CUSTOMER RELATIONSHIPS
COMPETITIVE ADVANTAGE
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Social Media Content Strategy - Types of Content

Educational / Leadership
Teach the public what you know. Be humble and
transparent. Allow them to learn from you, make them
develop a sense of growth by consuming your content.

Testimonials
Show the public your service’s value. Show, not tell - by
sharing client reviews. Promoting success stories
reinforcing the software’s benefits, increasing the
public’s interest to visit COMET’s website and potentially
contacting the team if relevant.

Engagement Tactics
Interactive Content encourages followers to ask
questions via story polls or post debates.

Promoting Webinars (educational live content) Live
Demos curiosity draws in public attention, leading them
to becoming informed about free webinars. Promotion
must include networking benefits.

Discount Offering, e.g. Online competition winner. Entry
requirement: Engage with and share your content -
Naturally reaching a wider audience.



Social Media Content Strategy - Platforms

LinkedIn is a valuable platform which supports users -
businesses and individuals, to reach their desired
audiences with ease, offering direct targeting and simple
promotion to reach businesses and work-related
interests.

Instagram is a busy platform, where algorithm and
promotions work magically. There is no real need to
implement paid advertisements, 
there easy share and access. 
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Content Dynamic:
-Carousel Statics
-Company updates

Content Launch Dates:
-Monday 08:00am
-Wednesday 08:00am

Content Launch Dates:
-Monday 10:00am-12:00pm
-Thursday 11:00am
-Friday 15:00pm

Content Dynamic: 
-Video content: Make
viewers feel connected,
informed, and involved.



Supply chain managers frequently face uncontrollable challenges from
external factors: geopolitical issues, natural disasters, and pandemics can
all disrupt crucial management processes.
However, with the right tools, there are essential aspects of supply chain
management that remain within our control. Here’s what’s vital for a
resilient and efficient supply chain:

Real-time insights: COMET’s data feeds allow managers to anticipate
disruptions early.
Proactive risk management: COMET’s tools help organisations identify
and manage risks proactively.
Time and cost efficiency: Supplier profile completion accelerates
approvals and reduces admin burden.
Organised documentation in one place: COMET centralises supplier
information for improved visibility across the supply chain.

Let COMET simplify your complex supply chain. 
Book a demo today 👉 https://buff.ly/45BI8t2ttYelyzaveta

post
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Audience Segmentation & Key Messaging for Email marketing

Target Audience Key Messaging Themes

Industries: Manufacturing, Retail, Healthcare,
Utilities, Construction.

Decision-Makers: Procurement Managers,
Supply Chain Directors, Risk Managers, Chief

Operations Officers.

Behavioral Segments: Prospects who attended
webinars, downloaded case studies, or

previously interacted with COMET materials.

Efficiency: "Streamline your supply chain with
real-time visibility."

Cost Savings: "Reduce operational costs with
automated risk assessments."

Visibility: "Gain full transparency into your
logistics and supplier operations."

Compliance: "Ensure adherence to regulations
with automated compliance tracking."
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Email Campaign Structure Overview

Email 1: Introduction to COMET Supply Chain

Subject: "Revolutionize Your Supply Chain with Real-Time Risk Management"
Highlight Pain Points and Introduce COMET as a solution.

CTA: "Download our whitepaper" or "Schedule a Free Demo".

Email 2: Case Study

Subject: "See How Our Supply Chain Reduced Supplier Risk by 30%"
Share success story and outline challenges solved by COMET.

CTA: "Read the Full Case Study" or "Book a Consultation".
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Email Campaign Structure Overview

Email 3: Features and Benefits Breakdown

Subject: "3 Essential Features of COMET Supply Chain"
Feature Highlights: Real-Time Visibility, Automated Risk Assessment, Compliance Tracking.

CTA: "Schedule a Free Demo"

Email 4: Re-engagement Email

Subject: "We Miss You! Here’s a 15% Discount on Your First Month"
Re-engage leads and highlight value.

CTA: "Claim your 15% discount and Book a Demo Today"

Piotr



Automation, Drip Campaigns, and Content Focus

Automation & Drip Campaigns:

Triggered Emails: Automated emails based on user actions (e.g., downloads, sign-ups).
Drip Campaign Example:

Day 1: Welcome Email
Day 3: Case Study

Day 7: Feature Breakdown
Day 10: Offer Discount

Content Types & CTAs:

Whitepapers, Case Studies, Videos, Webinars.
Examples of CTAs: "Download the Whitepaper", "Schedule a Free Demo", "Read the Case Study"
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Key Metrics, Optimization, and Frequency

KPI’s To Track

Open Rates: 
Aim for 20-25%

Click-Through Rates
(CTR): Target 5-8%
Conversion Rates:

Target 10-12%

A/B Testing: Email Frequency:

Conclusion: Personalized messaging, educational content, and strong CTAs are key to engaging
prospects and driving conversions.

Piotr

Test subject lines, CTA
placements, and email

lengths to optimize
performance.

Limited Time
Campaign: 2 emails

per week
Long-Term

Engagement: 1 email
every 10-14 days
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 - Case study
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Testimonial Strategy

Testimonials are effective in marketing because they appeal to
various psychological drivers such as social proof, authority and

emotional connection. They help mitigate uncertainty, build trust
and ultimately influence consumer behaviour by showing validation

of product or service. 

Social proof theory [Cialdini, 1984] -
psychological and social phenomenon where
people look to others’ actions or opinions to

guide their own behaviour, especially in
uncertain situations. Bandwagon Effect - psychological

phenomenon where people adopt behaviours,
styles, or attitudes because others are doing so.

It's a cognitive bias that can impact people's
decisions in many areas, including consumer

spending.
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Why is Testimonial Marketing effective?
Builds trust: Testimonials provide social proof, making potential customers trust your
brand more easily. 

Enhances credibility: Reviews from real customers or experts lend authenticity and
reliability to your product or service. 

Reduces uncertainty: Testimonials reassure potential buyers by showcasing others’ positive
experiences, easing their purchasing decision. 

Leverages social proof: People tend to follow others’ recommendations, especially if they
see peers endorsing the product.

Emotional appeal: Personal stories create an emotional connection, which can be a
powerful driver of consumer action. 

Increases conversion rates: Trustworthy testimonials can directly boost the likelihood of
conversion by validating the customer’s choice. 

Provides relatable perspectives: Testimonials can come from customers in similar
situations, making the product feel relevant and attainable. 

Showcases real-world results: Testimonials highlight actual benefits, helping potential
customers envision how the product will work for them. 

Boosts brand reputation: Positive testimonials contribute to a strong brand image and
reputation, especially when shared publicly. 

Encourages word-of-mouth: Testimonials can inspire more customers to talk about their
positive experiences, leading to organic growth. Anastasija



CONTENT CALENDAR
BENEFITS
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IMPROVES STRATEGIC
PLANNING

ENABLES BETTER TRACKING
AND OPTIMIZATION

ENSURES CONSISTENT
POSTING

ENHANCES COLLABORATION
AND ALIGNMENT

IDENTIFIES
COMMUNICATION GAPS



CONTENT CALENDAR SOFTWARE

SHARED BOARDS

REAL-TIME COLLABORATION

CUSTOMISABLE BOARDS

DEADLINE & REMINDER FEATURES

INDIVIDUAL TASK DELEGATION & ACCOUNTABIL ITY

PROGRESS TRACKING WITH AUTOMATION

VISUAL TASK MANAGEMENT

COMMENTS SECTION
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Educational

CONTENT CALENDAR SCHEDULE - Example 1
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Testimonial

CONTENT CALENDAR SCHEDULE - Example 2
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Appreciation

CONTENT CALENDAR SCHEDULE - Example 3
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  CTA - Risk Management Support

ADDITIONAL CONTENT IDEAS

  “Launching our Supply Chain / Risk Management Software” Vlog - BTS, Reflections, Experience

  “A Day in the Life” Vlog - Showcase members’ work relates to Supply Chain Software

  General BTS Content. Reels are extremely popular - If short and snappy, the more the better!
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Measuring increasing/decreasing
website traffic
Updating SEO regularly and monitoring
whether this affects website traffic
Compare traffic on website to
conversions-is there a link?

Key Performance Indicators (KPIs)

Social Media
Website (SEO)

Measuring analytics-likes,
comments, shares
Review which form of content is
most popular with your audience-
photos,reels,videos
Compare engagement online to
that of competitors

Adam



Questions?


